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Video  
production explained 

Close-up or CU is a good way to emphasise something, like a person’s hands tightly 
clasped while they are talking, a street sign or the wheels of a skateboard or car  
going by. Close-ups are often used as cut-ins or cutaways when editing.  
These are shots that are used if someone is talking, allowing you to edit their dialogue 
by inserting a cutaway of their hands for example.

Big close-up or BCU for greater emphasis of detail. This could be used to focus on a 
person’s eyes or fingers on a keyboard or instrument.

 

Tracking shots enable you to follow a person or action. They can be shot from a  
moving car, or from a supermarket trolley as it is pushed. 
Pull-focus from one object in the foreground to another in the background is  
common for changing emphasis and moving to another subject (this is always used 
in soaps). 
Pan from right to left or vice versa. If these are long they can rarely be used in short 
reports. There has to be a reason for the pan – moving from one subject to another. 
Tilt moving up or down. For example from a person’s eyes to the book they  
are reading, from a sign outside a building down to the entrance door or vice versa.  
Zoom in or out. For example zoom out from a close-up of a singer to seeing the 
whole group on stage. 
Point of view from over a person’s shoulder to show what they are seeing from  
their viewpoint.
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Interviews

Interviewing is an art and consists of asking questions which will get factual replies 
– not just yes or no. You need to listen carefully to your interviewee and follow what 
they seem confident talking about, without getting led off course.
Vox Pops are very short ‘clips’ or comments that you see on the news given by the 
‘person in the street’ about different issues, events etc. They are a quick and easy way 
of getting opinions and could be good for your video.

Interview tips
Write questions which will get the answer you want.
Asking “How do you feel about...” or “Tell me...” are good ways to begin.
Don’t accept a poor answer, for example if it is unclear, mumbled or there is a  
sudden noise or interference. Be confident and ask it again, you may not get  
another chance.
Find a quiet location not a busy road junction and if inside make sure all electrical 
noises are switched off. 
Check the material you record by using playback on your camera or phone before 
you leave – just in case!

Lighting, framing and sound
Lighting 
The sun illuminates what you are filming, use it as your spotlight, always behind you. 
Placing someone in front of the sun or a window results in a silhouette. 

Make sure indoor lighting is not too bright and turn off ceiling lights to make a scene 
or interview more dramatic.

Framing for an interview
Decide if you want a person to be in a mid shot or a close-up.
Think about which way you want the person to look at you when talking. When you 
frame your camera shot, you want them on the left or right edge of the frame so it 
looks more natural to the viewer.
Do you want them to talk straight to camera as in a video diary?	
You have to direct interviewees and explain to them that they need to look at you or 
another focal point, not at the camera, otherwise their eye-line can flicker from you to 
the lens and look strange for the viewer.

Framing for general shots
Static shots are best. Keep recording for at least 10 seconds, longer if you like.  
A tripod is best to keep your shots steady, but you can use both hands to support 
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your phone or camera. Other options are: putting it on a ladder or chair, or leaning  
it against a wall or pillar for support.
Change the size of your shot so you have a good mix of cutaways for editing. 
Make sure you film close-ups and mid shots along with your wide shots.
Do not move the camera around, keep it still and use your zoom button to change 
the shot.  
If you film someone walking towards you, make sure they walk past you and exit 
the shot. To be safe, ask them to walk towards you two or three times, so you can take 
different sized shots, for example of their feet walking towards you, or of a head and 
shoulders shot, as this will make your editing much easier and give you more choice.
Take separate shots of whatever your interviewees are talking about or are pointing 
out, again for editing purposes. 

Recording Sound
Make sure that you are in a quiet area if you are trying to interview or get a com-
ment from someone. If using a mobile as a camera, hold it close to them to get the 
best sound level. 
Avoid music and other background noises when filming. Ask if people can turn 
things off or move away to a quieter location.  
A camcorder that has a separate microphone, will result in the best sound; a  
built-in one will record all background noise which you will not be able to edit out.
If you have a camcorder that can take external headphones, use them so that 
you can hear exactly what you are recording.
Be alert to noise levels.

Filming considerations
Remember that videos on YouTube and other ‘open’ social media sites and  
profiles can be seen by everyone. So do not include anything that will embarrass you or 
your club members or harm the reputation or name of the project.

Not every public space has unrestricted access for filming. You must get permissions 
to film on railway stations (they charge you), bus stations, shopping malls and  
complexes. Security officers have to know who you are and what you want to film. 
If filming in a market, for example, be polite and always ask if the stallholder minds 
before you start filming his stall.
Filming on private property including some parks is not allowed without permission.
Interviewing young children and young people might need their parents’ consent, 
even if you know them. If in doubt ask them for written permission. 
Health and safety 
When out filming these are basic potential safety issues to consider: 
People tripping over cables or equipment lying on the ground
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Children and others getting hurt in some way
Drawing a crowd that causes an obstruction on a pavement or in a shopping mall
Theft of equipment left unattended
Keep in touch with the youth project or someone else who knows what you are  
doing and where you are, in case of an accident during filming. Also exchange mobile 
numbers with anyone else who is part of the filming. 

Editing
Anyone who has a computer or laptop already has an editing program, usually  
Moviemaker that comes with Microsoft Office. So look at your program list and see if 
you can find it.
Movie Maker is a simple and easy-to-use edit program with clear instructions.  
You can teach yourself how to use it and be creative with all sorts of effects. If you 
have an Apple Mac then you may have the iMovie program and there are others 
you can download such as Adobe Premiere, or buy, such as Apple’s Final Cut or Avid 
which are more complex to use.
Remember that what you are aiming to achieve from your video is something that 
people want to watch and to share with their friends and family. When you are  
editing, it is important to think about these points:

Ensure the basic storyline is clear

Have the best sound possible

Add non-copyright or original music 

Keep it moving and interesting 

Use only your best shots 

Editing tips
The best way to learn and improve your own editing style is to watch TV  
and online material and see how people cut films and the effects they use.  
Watch documentaries, pop promos, online videos and advertisements  
to see a wide variety of different editing techniques.
 ITV and the BBC have opened their news libraries to the public so you can use the 
footage and download it.
Be careful not to use copyrighted music, it can be a costly mistake if you are sued; 
music companies scan the internet for illegal usage. 
Remember that if your material is going online, the size of the screen will be much 
smaller (unless people opt to use the full screen), and the definition or quality of the 
shots will be lower. So choose shots that are well lit, clear and maybe closer rather 
than long-distance, to help the appearance of your film.
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Recording commentary
Add a commentary if it helps to make sense of the story you are trying to tell.   
This can be done before editing to use as a track to cut the images too, or else added 
afterwards to link the story elements.
The commentary can be recorded straight onto your computer –  
Movie Maker explains how – or you can record into your phone or camcorder for  
possibly a better quality, and then downloaded into the edit program.  
Try them all out and see what works for you. 

Uploading
Having edited your video it is now ready to upload and share. Uploading to  
social media sites is very simple and the principles are the same across most of the  
platforms. Below is an example of uploading to YouTube: 
Create a YouTube account if you don’t already have one
Look for the UPLOAD sign on top right of the page	
Select a video to upload from My Docs or your desktop or DVD drive and it is done
That’s it!
You can then copy the URL that is up on the right and share the video on other sites 
like Twitter, Facebook etc.
Once the video is uploaded encourage your members to comment on it and 
share it with their friends. 
 
Summary
Recording video needs preparation, consideration and organisation.  
Once you have mapped out a plan of action, filming should be enjoyable,  
creative and rewarding.

Compare it to cooking a meal for some friends.  
Do you just hope the meal will come together in some way, or do you plan it, read 
some recipes, go out and buy the ingredients and then come back to cook? 

Filming is something you can develop a feel for.  
Everyone has their own style of filming, just as they do in writing or speaking and you 
will develop your ‘eye’ and visual signature or style. Just picking up a camera,  
switching it on and ‘having a go’, is fine, but why not produce a video which is really 
watchable

The more planning that goes into it, the better the 
quality and the better the response.


